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Lamar Advertising 2022 Q3 Overview

Site Lease Expense Q3 Revenue
-2.3% 10.6%

Average Remaining 
Lease Term

17.6% 527.4 
Million

12.3
Years

*Compared to 2021 Q3

Lamar "ended the
quarter with 4,285

digital units, an
increase of 130 over

Q2."

Lamar saw an increase in billboard net revenues
of $167.6 million, an increase in transit net

revenues of $34.9 million, and an increase in
logo net revenues of $1.3 million over the same

period in 2021.

Free cash flow
increased 36.6%


